
Starter – Name the local tourist attractions shown in the pictures 

1 2 3 4

5 6 7 8

9 10

1 – Cardiff Castle 2 – St. Fagans 3 – Castell Coch 4 – Viola Arena 
(Ice rink)

5 – National Museum 6 – Techniquest 7 – Millennium centre 8 – Principality 
Stadium

9 – Barry Island 10 – Cardiff International Pool

The Appeal of Tourist Attractions



How are Destinations 
Marketed and Advertised?

Unit 3: Tourism

Learning 
Objective:



•You will understand how tourist destination 
are marketed and advertised

•You will use these skills to develop a tourist 
leaflet or brochure for a local tourist 
attraction of your choice

LNF
 Use subject specific words and phrases
 Present ideas and issues convincingly
 Choose text type and structure
 Make choices about presentation

Lesson outcomes – Canlyniadau gwersi



From the list below add the correct term to each local attraction from your starter

Heritage/Historic attraction

Sports attraction

Educational attraction

Leisure attraction

Purpose-built attraction

Natural attraction

Heritage/Historic attraction Sports attraction   Educational attraction

Leisure attraction Purpose-built attraction Natural attraction



Cardiff Castle

Techniquest

Different attractions will appeal to and be marketed to different 

groups of people:

Look at the different layouts, the text 
types, the pictures and use of colours.

Look at the different layouts, the text 
types, the pictures and use of colours.



Produce an A3 poster on your chosen destination with the following 

pieces of information:

Name of Attraction:
Map/location Main activities and attractions Opening times/prices

Other information/pictures Types of visitors

______________________________
______________________________
______________________________
______________________________
______________________________
______________________________

There are lots of interactive 
activities and puzzles to help 

kids learn about scienceIt is located in Cardiff Bay



Think about the appeal of different attractions to different visitors.

2) Try to explain who your attraction would appeal to and why:

 The types of visitors that each attraction is marketing itself to.

 The reasons why certain visitors might be attracted there.

Also look at and think about how your 

leaflet attracts visitors:
• What types of language/words does it use?

• What colours and images does it use and why?

• What font types does it use?

• Are there differences?



Your are now going to research information for a tourist brochure on a 

tourist destination of your choice (anywhere in the world):

* Disneyland * Oakwood * Eiffel Tower * New York * Barry

On a word document find eight to ten pictures, images or maps of your 

chosen area that show the main tourist attractions and facilities. Add 

captions to these.

From this information you will 

then produce a brochure on a 

folded sheet of A4 advertising 

your chosen location to tourists.

Think about:

 The layout and colours

 Information that is needed

 The language/words to use to attract 

people to the area/place

 The titles/fonts to be used

 Who are you advertising to/trying to attract



Planning your brochure



Planning your brochure



How you will be assessed



•You will understand how 
tourist destination are 
marketed and advertised

•You will use these skills to 
develop a tourist leaflet or 
brochure for a tourist 
attraction of your choice

No

Unsure

Yes

Have you met our lesson outcomes 
(Canlyniadau gwersi)?


